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Event Collateral & Resources Catalog

The American Beverage Association has a variety of More Choices, Less Sugar and Every Bottle Back resources
available for use at your next beverage day, legislative meeting, or other local events. These items can be effective
tools to help you promote the beverage industry’s initiatives.

If you would like to request any of the resources below for your next event, please complete the Request Form
found on ABA’s Member Resources site and send the form to Mikayla Moreau in ABA’s Government and Public
Affairs Department. ABA will ship materials to you and provide shipping labels for items that need to be returned.

Additional branding and art files are also available upon request.
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More Choices, Less Sugar Pocket

Cards PARYot i T S

Providing Consumers With har::s‘:n?«::::;ﬁ::;" ::: :::(’:lmg
Primary Audience: Elected officials, policy More Choices & Less Sugar B g O
makers and other environmental «n z =
stakeholders. Ideal for use a beverage day i e e
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receptions and other legislative meetings. More Choices

Together,The Coca-Cola Company, Keurig

Specifications: 10” x 4” card
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Smaller Portions

Instructions: ABA will ship up to 250 cards
per request.

Less Sugar

Today, neary 60% of beverages sold
have zero sugar.

Spanish version available. = . ' ‘
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https://www.ameribev.org/ajax/download/ebb-resources-request-form/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
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More Choices, Less Sugar One-Pager*

Uses: Meetings with legislators, media,
websites and digital, etc.

Specifications: 8.5” x 11” PDF

Instructions: Please visit ABA's Member
Resources for PDF versions of the
infographic.

Spanish version available.

More Choices, Less Sugar Quick
Screen (Standard or Customized)

Uses: Legislative or other receptions, press
conferences, meetings, etc.

Specifications: 33.5” W X 69” to 92" H (Max
height but can be adjusted lower)

Customized quick screens can be made to
add your state association logo at the
bottom. Please contact us for pricing
estimates.

Instructions: Requires advanced scheduling.

Subject to availability. Return shipment
required for standard quick screens.
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Nearly 60%
of beverages
sold have
ZEro sugar.

More Choices
We've intreduced more sparkling, flavored
and bottied waters, zero calorie sports
drinks, teas and zero sugar soft drinks.
Smaller Portions
A majority of our beverage brands
naw come in 7.5 az conlainers.

60%

Less Sugar

Sugar Vie affer more than 400 different
beverages wilh low or no sugar and naarly
60% of beverages sold have zero sugar.

‘)) AMERICAN
J BEVERAGE
BalanceUS.org

—_—



https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
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More Choices, Less Sugar Tip Card*

Uses: Events with consumers, customers or
community partners.

Specifications: 3” x 5” trifold, measures 3” x
8.8” when opened

Instructions: Please visit ABA’s websites
(EveryBottleBack.org or Member Resources)
or the ABA mobile app for PDF versions of
the infographic.

Spanish version available.

Cartls KBHpe @pepst

COMMITTED TO
CUTTING SUGAR

Beverage competitors came together for
ne reason: 10 support your efforts to
cut sugar by providing more choices in
the beverage aisle. We committed to
reducing beverage calories consumed
per person by 20% by 2025 ~ and today,
were halfway 10 that goal.

Lear more at BalanceUS.org

America's Beverage
Companies are
working together to
support your efforts
to reduce sugar.

Sharing Reminders
to Think Balance

Signs on coolers and displays in
stores can be helpful reminders of the
beverage choices available 10 you.

CALORIES, |“%47°
COUNT | .4
[CHECK THEN CROOSE /505

MORE CHOICES
LESS SUGAR
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BalanceUS.org

Nearly 60% of Beverages
Sold Contain Zero Sugar

CHOICES

WITH

LESS SUGAR

UR
D BALANCE

Putting Calorie
Information Up Front

We never you

you

sugar. Look @
Wherever you shopfor beverages.
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Visat BalanceUS.org to see
more beverage options.

can and pack.
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More Choices, Less Sugar
Presentation*

Uses: For MCLS presentations at events,
receptions, press conferences, meetings,
etc.

Specifications: PowerPoint .pptx file.
Instructions: Please visit ABA’'s Member
Resources site or mobile app to download
the .pptx file.

Spanish version available.

More Choices, Less Sugar

Working together to provide more choices and help reduce sugar
in the American diet.
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https://www.innovationnaturally.org/plastic/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
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More Choices, Less Sugar Core
Messages & Narrative*

Uses: Internal reference for meetings with
legislators, media, stakeholders, etc. Please
note that this is an internal document and
should not be posted publicly or used as a
leave-behind.

Specifications: 8.5” x 11” PDF

Instructions: Please visit ABA’'s Member
Resources site or mobile app for PDF
versions of the messaging document.

More Choices, Less Sugar Talking
Points*

Uses: Internal reference for meetings with
legislators, media, stakeholders, etc. Please
note that this is an internal document and
should not be posted publicly or used as a
leave-behind.

Specifications: 8.5” x 11” PDF

Instructions: Please visit ABA’'s Member
Resources site or mobile app for PDF
versions of the messaging document.

2022 "Find Yours" Ad*

Uses: To show at legislative sessions or
other receptions, press conferences,
meetings, etc. in presentations or on other
devices.

Specifications: Original video is 84.21 MB
mp4 video, 1920 x 1080p.

Instructions: Please visit the link here to view
and download the video file. Password to
download the file is “ABAda2022!” Please
note, this video cannot be posted on
Instagram.

MORE CHOICES LESS SUGAR
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FOR INTERNAL USE
More Choices, Less Sugar
Core Messages & Narrative

Core Messages
These are the primary messages (o be used n i communications. They may be
taiored, secording fo the sudience and venue, if necessary and appropriste. The
‘messages are in prionity order. If you are Amited by space, 6me or word count. prioty
‘should be given accor

1. Mors Cholces, Less Sugar: America's lsacing beverage companies - The Coca Cola
Company, Keung Dr Pegper and PepsiCo ~ are offering more choices wih leas sugar
soarkiing 0d 2000
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2. 1 working K enoices of
beverages sckd are 2010 sugar.

3 A fooking for support them in their
effons to tnd balance. and Amenca s beverage compares are dehvenng.
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ing bevarage companies — The Coca-Cola Company, Keung Or Peppar
75 more choices with less sugar than ever. From
teas an
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beverages sokd are zero sugar. Amarcans
In ther afforts 1o ind balance, and America’s baverage companias are deiivering.

MORE CHOICES LESS SUGAR
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FOR INTERNAL USE
More Choices Less Sugar
Talking Points

1. More Cholces, Less Sugar: America's leacing beverage comparies - The Coca-Cola
Company, Keurg Dr Pegper and PepsiCa — are offoriig mors choices wihless sugar
han ever betore. These choioas nclude saanling, favored nd borfied waters. and 2010
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2 s working: Consumers are taking advantage of tese choices. Today naary 60% of
baversges soid are zer

. and low-augar up tom 50.1%
of beverage saies volumes n 2014 to 58.7% in 2020

2366%

nationaly.
« Since the beverage industy launched it Balance Calories Intiatve in 2014,
per

pes
person 1 182 § calories per person nationally.

efforts 1o find batsnce, and America's beverage companies are debering foe them.



https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://vimeo.com/697404645
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More Choices, Less Sugar Suggested
Social Content*

Uses: Graphics and copy to use on social
media platforms including Twitter, Facebook,
Instagram and LinkedIn.

Specifications: Editable Word docx.
Document containing graphics and links.

Instructions: Please visit ABA’'s Member
Resources site or mobile app to download
the word document. ABA will continue to
also share EBB social content as part of the
monthly social media suggestions.

EBB Pocket Cards

Primary Audience: Elected officials, policy
makers and other environmental
stakeholders. Ideal for use a beverage day
receptions and other legislative meetings.

Specifications: 10” x 4” card

Instructions: ABA will ship up to 250 cards
per request.

Spanish version available.

M MD/DE/DC Beverage @BeverageAssoc - Oct 21

Bl America’s beverage companies are innovating to deliver #morechoices with
#lesssugar. With over 400 options, there’s a low or zero sugar option for
you.

We're always
innovating to deliver

MORE CHOICES
with
ZERO SUGAR

EvERY v Oy K per  paraico

BOTTLE
BACK

America’s beverage companies are

committed to using |@55 plastic

Working To Get and investing in efforts
Every Bottle Back toimprove recycling

Our piastic botties are made to be remade. America's
beverage companies are working together o help ensure
they become new botties, and don't end up in
our oceans, rivers and beaches. %

Carefully Designing
100% Recyclable Bottles

‘Our botes are being made from PET because
it's strong, ightweight and easy o recycle.

Improving Our
Recycling Infrastructure
In working with The Recyciing Partnership

and Closed Loop Partners, we're improving
recyciing infrastructure in communities

across the coutry.

Raising Awareness &
Inspiring Action

We're investing in awareness campaigns
1a reinforce the importance of getting our
100% recyciable bottles back.

Reducing Our
Plastic Footprint
In collaboration with World Wildlife ‘
Fund, we're measuning industry progress e

on reducing our plastic footprint.

Reminding Consumers . .

To Recycle We're carefully designing
We're adding a message 1o our packaging to our bottles to be
encourage consumers to recycle our 100%

plaste botles and caps 100% recyclable -
even the caps.

CHONON- NS

Front of card Back of card


https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
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EBB One Pager/Infographic*

Uses: Meeting with legislators, media,
websites and digital, etc.

Specifications: 8.5” x 11” PDF

Instructions: Please visit ABA’s websites
(EveryBottleBack.org or Member Resources)
or the ABA mobile app for PDF versions of
the infographic.

Spanish version available.

EBB Quick Screen (Standard or
Customized)

Uses: Legislative or other receptions, press
conferences, meetings, etc.

Specifications: 33.5” W X 69” to 92" H

Customized quick screens can be made to
add your state association logo at the
bottom. Please contact us for pricing
estimates.

Instructions: Requires advanced scheduling.
Subject to availability. Return shipment
required for standard quick screens.
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Our 100% recyclable bottles are made to be
remade. And we want Every Bottle Back.
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Our plastic
bottles are
made to be
remade.

Designing 100%
Recyclable Bottles

Wielre making o bottles from PET that's
strong, ightwsighl, and easy 1o recych.

Helping Create a
Circular Economy

We're working nationwide to increase:
the aveitabilly o rocycled plastic

Clear Messaging

We're adding on pack messaging about e
1009% resyeiabilty of our battles and caps.

EVERY
BOTTLE
BACK

@
®

EveryBottleBack.org



https://www.innovationnaturally.org/plastic/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
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EBB Recycling Bin

°AINO SNVD ONv S31LL08 7]
Uses: Beverage days, legislative receptions, , _ -
press conferences, meetings, exhibits and RN S

other industry events

Specifications: 17.5" x 17.5" x 40" H; 6 Ibs.
42-gallon capacity bins made up of #5
recyclable polypropylene plastic.

Instructions: Requires advanced scheduling.
Subject to availability and return shipment
required. ABA staff will provide return
shipment label and instructions. Return
instructions must be followed.

BOTTLES AND CANS ONLY

Comes with 42 gal. liners. Body of bins | o3 1o iSlo— [
breakdown to ship flat. Lids ship in separate e Y o Y '
box. Keep original box(es) for return
shipping. PLEASE HELPUSGET | PLEASEHELPUSGET  PLEASEHELPUSGET | PLEASE HELP US GET

. . . . EVERY EVERY
Please consider optics and logistics when
using for events. Someone will have to be

responsible for on-site removal of a7

recyclables. Please determine recycling
capabilities at your event and coordinate
how to handle recyclables responsibly.

=Tl - W p— - Ot~ (SR purmo O KR 7 rerama - O KB ¥ perao

40 PLASTIC

Customized bins can be made to add your
state association logo at the bottom. Please ! i
contact us for pricing estimates. ‘ 70-c- PLASTIG T

EBB Lanyard

Every Bottle Back lanyard made from
recycled plastic.
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Every Bottle Back Website

Uses: Website on the Every Bottle Back
initiative provides detailed information,
background and materials to share with
legislators, media, partners and other

Our Bottles
stakeholders. Are Made To
Be Remade
Instructions: Embed link to
EveryBottleBack.org in different documents
and platforms.
Every Bottle Back

EBB Key Messaging*

Uses: Internal reference for meetings with
legislators, media, stakeholders, etc. Please
note that this is an internal document and
should not be posted publicly or used as a
leave behind.

Specifications: 8.5” x 11” PDF
Instructions: Please visit ABA’'s Member

Resources site or mobile app for PDF
versions of the messaging document.
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KEY MESSAGING DOCUMENT

TOP LINE MESSAGE

Every Bottle Back is an integrated and comprahansive inittive by The Coca-Cola Company, Keurig
opper

Sustamasity loodors - Word Whlo P, mR-:ydvammem:-dLvams

W aro coming ogether fo

the value of our 100% recyclabie plastic botes and caps. Our votles are mace oo omace an €2
our mission o ensure they don' end up as waste in fandlils or waterways.

WITH THE ITY LEADERS
TO REDUCE OUR USE OF NEW PLASTIC IN OUR BEVERAGE BOTTLES.

« The Every Bottle Back intiative has brought together an unprecedented coastion, which has
the pawer o doliver meaningful solutions to protect the environment

* Workd Widiifo Fund, a global noaprofit group dedicated 1o conserving naturo, will measure the.
reduction in our piastic footprint with data-driven solutions through their ReSource: Plastic
initiative’s other strategies.

. Patnership, that
programs, will increase recycing of our botties in wqi‘hniyl ind mult-famidy residences.

* Closed Loop Partners, mmmm—mvmmmmu-mmnrnmmm
‘economy. wil modemize recycling infrasiructure to boost the amount of plastic bot
captured and remade.

INVESTING IN PROGRAMS TO HELP OUR INDUSTRY RECLAIM MORE PLASTIC BOTTLES, SO
THEY CAN BE REMADE INTO NEW BOTTLES, AS INTENDED.

. of $400 milion o The
Rscyclw?.mnmp dexodloﬂpF' ariners o help reciaim mors pastic bottes 5o they
can be remada into new bt

« The investment fund will be overseen by The Recycling Partnership and Closed Loop
Pariecs, provdi rvecsces o Maleil Recorery Feclies (WRFa) n wrgeed regorsof e
country o upgrade and modernize equipment (o increase the amount of botties.
rocycled.

*  The fund will assist hoip
with a strong focus on nw-qmommmmmmmm

EBB Presentation*

Uses: For EBB presentations events,
receptions, press conferences, meetings,
etc.

Specifications: PowerPoint .pptx file.
Instructions: Please visit ABA’'s Member

Resources site or mobile app to download
the .pptx file.
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Working Together

to Reduce our



https://www.innovationnaturally.org/plastic/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
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EBB Suggested Social Content*

Uses: Graphics and copy to use on social
media platforms including Twitter, Facebook,
Instagram and LinkedIn.

Specifications: Editable Word docx.
Document containing graphics and links.

Instructions: Please visit ABA’'s Member
Resources site or mobile app to download
the word document. ABA will continue to
also share EBB social content as part of the
monthly social media suggestions.

EBB "Back to One” Campaign Suggested Soclal Posts

Back to One Video

America’s beverage companies are

making 100% recyclable bottles, including the caps. They're

age comy
‘made to be remade, so every bottle can become a new one, Learn more at
EveryBottleBack.org. #EveryBottleBack

be/b0dM_aEakKo

e in the
eryBottleBack org.

king together to reduce plastic
ade to be remade—lear more

'\ MD/DE/DC Beverage
B Gheveragenssor

Happy #EarthDay from MD/DE/DC's beverage
companies! Today and all year long we remain
committed to protecting our planet and reducing our
plastic footprint. Learn how at EveryBottleBack.org.

Designing

100%

recyclable
plastic bottles

5:32 AM - Apr 22, 2021 - Twiller Weeb Apy

g Hoosler Beverage Association

@HousictBevAssn
We're constantly working to reduce our plastic
footprint. That's why we're designing our plastic bottles
to be 100% recyclable, so that they can be recycled and
not end up in the environment

Our plastic bottles
are made to
be remade.

2021 "Back to One" Ad*

Uses: To show at legislative sessions or
other receptions, press conferences,
meetings, etc. in presentations or on other
devices.

Specifications: 17.66 MB mp4 video at
1080p

Instructions: Please visit the link here to view
and download the video file. Please note:
This video cannot be posted on Instagram.

1:46s Video*

Uses: To show at legislative sessions or
other receptions, press conferences,
meetings, etc. in presentations or on other
devices.

Specifications: Original file is a 153 MB mp4
video.

Instructions: Click here to download the
video file. Other size download options are
available but we recommend using the HD
1080p video.

INARECYCLING o
BIN WHEREVERR

YOU CAN...



https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/
https://vimeo.com/495254206
https://vimeo.com/363619759
https://vimeo.com/495254206
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Drivers Exhibit Panel

Uses: For display at beverage days,
legislative receptions, press conferences,
meetings or other large events that provide
ample room for exhibits or displays. Pairs
well with a quick screen on either side of the
panel.

Specifications: 118.58 in W. Fits in a 10’ x
10’ ft. space.

Instructions: Requires advanced scheduling.
Subject to availability. Return shipment
required.

Tablecloth

Uses: Beverage Day receptions, conference
booths, beverage tasting events, etc.
Customized tablecloths can be made to add
your state association logo at the bottom.
Please contact us for pricing estimates.

Specifications: 128” x 86” cloth tablecloth.
Fits over a 6ft. rectangular table.

Instructions: Requires advanced scheduling.

Subiject to availability and return shipment
required. ABA will handle the cleaning after
each use.
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America's beverage companies
are delivering for our communities.

Today, Coca-Cola, Keurig Dr Pepper, and PepsiCo offer more choices,
with less sugar than ever before — in bottles we're designing to be 100% recyclable.

BalanceUS.org | EveryBottleBack.org
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Beverage Carriers

Uses: Beverage Day receptions, conference
booths, beverage tasting events, etc. Two
designs available, one with ABA branding
and one which leaves spaces for logos to be
placed with stickers. Stickers with SAO
labels available.

Specifications: 3 cm x 13 cm x 20 cm

Instructions: Please let us know if you would
like the ABA branded carrier or one with your
logo. We can print stickers with your
company logo for you.

Carrier Tags

Uses: To hang from beverage carriers at
Beverage Day receptions, conference
booths, beverage tasting events, etc.

Specifications: 4.75” x 3.75”

Instructions: Please share the jobs numbers
or other specific economic impact
information you would like on the tag and we
will prepare a tag for your review.
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Our plastic bottles are Solutlons
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MORE CHOICES. Driving
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Nearly 60% of beverages sold have Zero sugar. Together
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* Electronic versions of these materials can be found on the ABA website under Member Resources.



https://www.americanbeverage.org/
https://www.americanbeverage.org/education-resources/member-resources/every-bottle-back/

